
 

1  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

WP4 - Development of protocols among the actors involved in the 

assistance and protection of abused children in accordance with a 

transferable interdisciplinary intervention model 

 

 

 

A.4.4 Assessment of child abuse awareness material for families and 

schools 

 

 

D4.3 Report on the assessment of awareness raising material 

 

 

 

 

 

 

 

 

 

 

 

 



 

2  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

 

The content of this publication represents the views of the author only and is his/her sole 
responsibility. The European Commission does not accept any responsibility for use that may be 
made of the information it contains. 

 

Table of contents 

1. Abstract ................................................................................................................................... 5 

2. Background .............................................................................................................................. 6 

Purpose of the survey ................................................................................................................. 6 

Target of the survey .................................................................................................................... 7 

Implementation ........................................................................................................................... 7 

3. The Questionnaire ................................................................................................................. 10 

Presentation of the questionnaire ............................................................................................ 10 

Questionnaire for minors: ......................................................................................................... 12 

Questionnaire for parents ......................................................................................................... 13 

4. National Reports.................................................................................................................... 14 

Finland ....................................................................................................................................... 15 

Introduction ........................................................................................................................... 15 

Methodology ......................................................................................................................... 15 

Description of the material ................................................................................................... 15 

Respondents .......................................................................................................................... 16 

Assessment of the topic ........................................................................................................ 16 

Assessment of the material ................................................................................................... 17 

Conclusion ............................................................................................................................. 19 

France ........................................................................................................................................ 20 

Introduction ........................................................................................................................... 20 

Description of the material ................................................................................................... 20 



 

3  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

Methodology ......................................................................................................................... 21 

Assessment of the material by minors .................................................................................. 22 

Assessment of the material by the adults ............................................................................. 23 

Conclusion ............................................................................................................................. 23 

Germany .................................................................................................................................... 24 

Introduction ........................................................................................................................... 24 

Adult respondents ................................................................................................................. 24 

Minor respondents ................................................................................................................ 27 

Discussion .............................................................................................................................. 28 

Greece ....................................................................................................................................... 30 

Assessment of awareness raising material ........................................................................... 30 

Respondents .......................................................................................................................... 30 

Assessment of the topic ........................................................................................................ 31 

Assessment of the material ................................................................................................... 33 

Discussion .............................................................................................................................. 36 

Italy ............................................................................................................................................ 37 

Introduction ........................................................................................................................... 37 

Methodology ......................................................................................................................... 37 

Materials................................................................................................................................ 38 

Description of Respondents .................................................................................................. 41 

Results ................................................................................................................................... 44 

Conclusions ............................................................................................................................ 57 

United Kingdom ......................................................................................................................... 59 

Introduction ........................................................................................................................... 59 

Methodology and Sample ..................................................................................................... 59 

Data display and Analysis ...................................................................................................... 63 

Feedback from Young People ............................................................................................... 67 



 

4  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

5. Conclusion ............................................................................................................................. 71 

Methodology ............................................................................................................................. 71 

Target of the survey .................................................................................................................. 72 

Evaluated materials ................................................................................................................... 73 

Discussion .................................................................................................................................. 74 

Annex 1 - Consent form for parents and minors ...................................................................... 75 

Annex 2 – List of materials to support the survey .................................................................... 78 

 

  



 

5  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

1. Abstract 

The present report is part of the WP 4 - Development of protocols among the actors involved 
in the assistance and protection of abused children in accordance with a transferable 
interdisciplinary intervention model of the PROCHILD project and aims at assess the quality 
and usefulness of the awareness raising materials used by project partner organisations to 
inform both minors and grown-ups in general about child neglect, maltreatment and abuse. 
Notably, this report results from a survey activity, conducted by all partner organisation in 
their countries or single regions and will provide them with useful information to 
understand if they’re communicating properly with minors and families in their daily 
activities or how to improve it. 
Partners agreed upon two common questionnaires - one for minors and the other for adults 
- of about 5 questions. However, they were free to choose both the categories of materials to 
be administered via the questionnaire (audio, video, paper, marketing materials) and the 
way to run the questionnaire (face-to-face interviews, paper or online survey, focus groups, 
et c.). 
The survey was run by partners from October to mid-November 2019, after having agreed 

upon a definitive questionnaire and procedure to run the survey at the end of September. 

Chapter 4 shows the results collected in each country, while Chapter 5 summarises the main 

findings. 
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2. Background 

This report presents the results of a transnational survey conducted in PROCHILD’s partner 

countries: Italy, Finland, France, Germany, Greece and UK. PROCHILD is a European 

transnational project that aims at creating a multi-professional, integrated model of 

cooperation among stakeholders involved in providing response to violence against 

children, in order to tackle underreporting and fragmentation of services and to implement 

a joint approach on complementary competences and child’s best interest. The project is co-

funded by the European Commission under the Rights, Equality and Citizenship programme 

(REC). More information about the project and its partners can be found on the project 

website: www.prochildproject.org. 

Purpose of the survey 
The purpose of the survey is to investigate the quality of the awareness raising materials 

used by PROCHILD partner organisations to inform parents/caregivers, minors and the 

general public about child neglect, maltreatment, abuse and the way to prevent all forms of 

violence and to react or seek support to them. 

Indeed, the choice of the right means of communications to inform people on these 

phenomena can have fundamental consequences in the treatment and prevention of 

episodes of violence against minors. 

This survey activity has allowed partner organisations to collect feedbacks on the awareness 

raising materials they are currently using in order to improve the quality of their services 

and understand which materials can be more effective to raise awareness on certain issues 

and which ones, on the contrary, need some improvements.  

http://www.prochildproject.org/
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Target of the survey 
This activity was expected to reach in each partner country a target number of 80 people, 

formed by about 40 minors and 40 adults. For the purpose of this questionnaire, minors 

and adults in general could be interviewed. 

Each partner organisation identified a sample group of minors and adults in their country 

and asked them to participate in the survey in order to collect their feedback on the 

awareness raising materials concerning neglect, mistreatment and abuse that partners have 

produced or are distributing. 

Implementation 
Partner organisations were asked to upload on a shared folder on Google Drive the 

awareness raising materials addressed to minors and grown-ups that they use in their 

country to inform people on maltreatment, neglect and abuse. These materials can also be 

found on the PROCHILD website on the “Multimedia” page where they have been categorised 

according to the country of reference. 

Then, they categorised these materials according to the following criteria: 

• The type of material: audio (radio ads, podcasts, other announcements), video (YouTube, 

Vimeo, Vevo, Flickr, TV Ads, other platforms), online materials (Campaigns, Social Media, 

other sources), street marketing and newspaper  (Ads in public places, bus stops, public 

transport, articles, news, books, leaflets etc), educational materials (Materials addressed 

to teachers and schools); 

• The target (minors/adults); 

• The type of abuse these materials aim to address; 

Each partner evaluated the materials selected by them and that are in their national 

language. 

https://www.prochildproject.org/multimedia/
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Please, find in Annex 1, the table that has been used to categorise all the awareness raising 

materials from each partner organisation. 

The survey has been run through the delivery of a questionnaire, drafted by UNIBO, with the 

major contribution of IARS and all the partners. 

The questionnaire was firstly drafted in English and then translated into national languages. 

Some partners decided to enrich the basic questionnaire approved by all partners, with some 

specific questions and allegations, in order to adapt them to the respondents and the 

materials. More information can be found in national reports on the surveys (see Chap.3) 

 

The questionnaire has been delivered in various ways, according to each partner 

organisation’s practice, that is: 

• Face to face interviews; 

• Focus groups; 

• Online (websites, social network); 

• In schools with the aid of schoolteachers; 

• Other means. 

For this purpose, a specific page on the PROCHILD website, “multimedia”, has been prepared 

in order to facilitate respondents’ access to the materials, notably audio and video materials 

and to collect directly and continuously feedbacks on these materials.  

The results of this survey as well as the materials submitted by partners will be also 

uploaded on the PROCHILD web platform as a training and inspiring material for both the 

general public (i.e partners, minors, caregivers) and stakeholders (interested organisations, 

academics, professional working in the field of protection and support to child victims, 

university students, et c.) to see.  Moreover, partners will use feedbacks received from the 

https://www.prochildproject.org/multimedia/
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survey to arrange and assess the future revision of materials that will prove to be 

unsuccessful and inappropriate. Suggestions and the plan for revision will be contained in 

the national reports each partner will draft.  
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3. The Questionnaire 

Presentation of the questionnaire 
The purpose of this questionnaire is to evaluate with a few questions the quality of the 

awareness raising materials used by partner organisations in terms of: 

• The priority/ importance of the topic treated in these materials;  

• The helpfulness/value of these materials for beneficiaries (minors and adults); 

• The level of clarity, clearness and coherence of these materials;  

• The effect that they have on the beneficiary: do these materials help the beneficiary 

change/improve his/her habits? 

The evaluation was expressed on a scale from 1 (totally disagree) to 5 (totally agree), where 

3 means neither agree nor disagree.  

Every material was evaluated through a single questionnaire, this means that each 

participant answered the same questions for each material they were asked to evaluate.  

In order to guarantee the trustworthiness of the evaluation process, it was decided that each 

material needed to be evaluated at least 4 times. 

Every partner could freely decide which and how many materials could be submitted to the 

single respondent. 

 

The questionnaires are anonymous. In case of face-to-face interviews, focus groups or the 

delivery of the questionnaire in schools, parents could have been asked previously to sign a 

consent form for their children’s participation in the survey. Consent forms and single 

questionnaires will be kept separated and consent forms will be preserved by each partner 

organisation in a sealed envelope.  In case of an online survey, consent was asked before 

starting the questionnaire. Also, in this case, the anonymity of respondents was guaranteed. 
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However, to ensure a higher participation to the survey – notably when partner 

organisations decided to interview vulnerable targets, as their patients; to guarantee the 

quality of the data and to reassure participants of their anonymity, in some situation partner 

organisations decided not to ask for the signature of a consent form.  

 

When approaching respondents, interviewees tried to make them feel at ease and adapted 

their approach to the age of participants (minors or grown-ups), to the context in which the 

survey was carried out (at school, in a clinic, at the partner organisation’s facility, et c.) and 

to the story of the respondents if they were vulnerable subjects and patients at the partner 

organisation’s facility. Thus, the interviewers were professionals working in the field 

(doctors, psychologists, social workers, experts in the field, etc.) and were able to adapt their 

introduction according to the target.  

Below, there is an example of introduction that professionals conducting the survey may 

have used in case of face-to-face interviews or focus group or delivery of the survey in 

schools. The same introduction could have been used for online surveys via website or social 

media. 

 

"Good morning/afternoon, my name is (name of the researcher) and I am (psychologist, 

researcher, other ….). I am going to ask you to complete a short questionnaire which will help 

us to improve the quality of the awareness raising materials concerning neglect, maltreatment, 

abuse and the way to prevent all forms of violence and to react or seek support  to them, we use 

to communicate with parents and minors. Your participation will help us better respond to 

children and families’ needs.  

I will ask you to evaluate some materials, they can be video, audio, online and paper materials. 

The evaluation will be on a range from 1 (totally disagree) to 5 (totally agree) and 3 means 
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neither agree nor disagree. Information collected through this questionnaire are anonymous 

and confidential, so you mustn’t insert your name.  

Do you want to ask me something about the questionnaire? Do you have any questions at this 

point? 

I remind you that the questionnaire is anonymous and voluntary, so feel free to interrupt it in 

any moment, if you want to. Thank you for your precious collaboration.” 

In order to make the questionnaire more understandable to the targets of the survey – 

minors and grown-ups – PROCHILD partners agreed upon drafting two versions of the same 

questionnaire. For this reason, please find below the questionnaire for minors and the 

questionnaire for adults. As it can be seen, the content of the questionnaires is the same, 

what varies is the expression used for the two targets. 

Questionnaire for minors: 
1. How old are you? 

2. Are you male/female/other? 

Do you think that the topic treated in this material 

(video/audio/et c..) is important? 

1 2 3 4 5 

Did you already know about this topic? 1 2 3 4 5 

Do you think that the topic is well explained in this 

(material/video/leaflet/audio..)? 

1 2 3 4 5 

The awareness raising material (video/leaflet/audio..) is 

sufficiently clear (I can read/listen clearly, simple words, 

useful and intuitive pictures)? 

1 2 3 4 5 
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Do you think that you will change your behaviour after having 

read/seen/listened to this material (video/leaflet/audio..)? 

1 2 3 4 5 

 

Questionnaire for parents 
1. Are you mother/father/grandparent/adult siblings? 

Do you think that the topic treated in this questionnaire is 

important? 

1 2 3 4 5 

Did you already know about this topic? 1 2 3 4 5 

Do you think that the topic is well explained in this 

(material/video/leaflet/audio..)? 

1 2 3 4 5 

The awareness raising material (video/leaflet/audio..) is 

sufficiently clear (I can read/listen clearly, simple words, 

useful and intuitive pictures)? 

1 2 3 4 5 

Do you think that you will change your behaviour after having 

read/seen/listened to this material? 

1 2 3 4 5 
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4. National Reports 

The survey was run by partners from October to mid-November 2019, after having agreed 

upon a definitive questionnaire and procedure to run the survey at the end of September.  

Partners were free to decide the materials they would like to make evaluate in terms of 

category of material (audio, video, paper, online, cartoon, et c.), target (materials addressed 

to young minors or adolescents, grown-ups in general, parents, new-parents, et c.) and type 

of violence addressed through the material (child abuse, maltreatment, neglect, domestic 

violence, et c.).  

Then, they could also choose the channels and means through which running the survey: 

online questionnaire, focus groups, face-to-face interviews, paper questionnaires, use of 

social media or websites. 

The national reports carried out by PROCHILD partner organisations are presented below. 
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Finland   

Introduction 

In Finland, Terveyden Ja Hyvinvoinnin Laitos (THL) collected views from parents of small 

children and parents-to-be about a material created by THL on the shaken-baby syndrome. 

This survey was an opportunity to collect feedbacks in order to improve the quality of the 

material. 

The original material can be found here: 

https://www.julkari.fi/bitstream/handle/10024/137002/TT_vauvojen_ravistelu_151020

18_verkko.pdf?sequence=1&isAllowed=y, in Finnish).  

It follows a brief description of the material and then an overview of the respondents and 

analysis of their opinions on the topic and the material.  

 

Methodology 

An online questionnaire was distributed during October 2019 with the help of organisations 

that arrange activities for families with small children. The organizations posted a link to the 

questionnaire on their social media pages and email lists.  

Description of the material 

The purpose of this survey was to assess the quality of awareness raising material used and 

created by THL. The material evaluated here is a two-page handout about shaken-baby 

syndrome. It was published in 2018 and it is available both in print and electronic format. 

The material is targeted for both professionals and parents. It gives a short overview of 

prevalence, risk factors, symptoms and consequences of the topic. It also gives guidance to 

parents and professionals how to prevent baby shaking. The material is in use especially in 
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maternity clinics and child health clinics. They are universal public services that cover 

almost all expectant parents and families with children under 7 years of age.  

Respondents  

We collected altogether 63 responses. All respondents were female. This is probably because 

the participants in the activities arranged by the organizations are mainly mothers with 

small children. Most respondents (68%) were between 30 to 39 years of age. One fifth of the 

respondents were between 20 to 29 years of age and nine percent between 40 to 49 years 

of age. Two percent of the respondents were 50 years of age or older. This corresponds quite 

well with the age’s groups of mothers with small children.  

Assessment of the topic  

The respondents evaluated the questions on a scale from 1 to 5, where 1 means strongly 

disagree, 5 means strongly agree and 3 means neither agree nor disagree. The respondents 

were asked to evaluate the importance of information on shaken baby syndrome. The 

average of responses was 4,9, so the respondents were quite unanimous that it is important 

to give parents information on shaken baby syndrome (see chart 1). 94% strongly agreed 

that it is important to give parents information why it is harmful to shake a baby.  

Most respondents had already heard something about shaken baby syndrome. On a scale 

from 1 to 5, the average response was 4,0. 73% of respondents agreed or strongly agreed 

that they have received information about shaken baby syndrome. At the same time, 17% 

did not recall receiving information about shaken baby syndrome.  
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Chart 1. Assessment of the importance of information about shaken baby syndrome 

Assessment of the material 

The respondents were also asked to assess the content and layout of the material. For the 

question about the content of the material, an average answer was 4,5 (see chart 2). 97% of 

respondents agreed or strongly agreed that the content of the material was well explained.  

The layout of the material scored an average of 4,3. 89% of respondents agreed or strongly 

agreed that the layout of the material was clear. The respondents assessed an average of 4,2 

for the question if this kind of material can have an effect on parents’ behavior. 89% of 

respondents agreed or strongly agreed with this question.  

n = 63

n = 63

0,00 1,00 2,00 3,00 4,00 5,00

It is important that parents receive information
why it is harmful to shake a baby

I have received information about shaken baby
syndrome
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Chart 2. Assessment of the material 

The respondents were also given the opportunity to give written feedback on the material 

and 26 people provided it. In that feedback the topic was evaluated as important. At the same 

time, the material received some criticism. The respondents mainly criticized that there was 

too much detailed information mostly for professionals, not for parents. They emphasized 

that parents with small children can be tired and stressed out and not capable of taking in a 

lot of information. Parents with small children need clear instructions on what to do when 

the baby won’t stop crying or when they feel they cannot control themselves. Some 

respondents also stressed that besides handing out material, professionals should take time 

to ask how the family is doing and talk with parents about shaken baby syndrome. The 

respondents also suggested that the material should have more pictures and other visual 

elements.  

n = 63

n = 63

n = 63

0,00 1,00 2,00 3,00 4,00 5,00

The content of this material is well explained

The layout of this material is clear

This kind of material can have an effect on
parents' behaviour
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Conclusion 

All in all, the material about shaken baby syndrome received very good evaluations from 

parents of small children. The topic was evaluated as important and the content and layout 

got positive remarks. The respondents also felt that the material can affect parents’ behavior. 

In the written answers we got some valuable comments how to improve and develop 

material for parents on shaken baby syndrome. This feedback will be taken into account next 

time the material is updated. 
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France 

Introduction 

In France, the survey was carried out via the website “I am not for sale”. This website is part 

of a major initiative involving La Voix de l’Enfant (LVDE) and the Amicale du Nid Association, 

who proposed a project to develop ways of raising awareness and making contact with 

young people in the Ile de France region on the issue of prostitution by using appropriate 

means of communication: text messages, smartphone applications (apps, social networks, 

chat) with the purpose of providing information on the issue of prostitution, offering young 

people - mainly girls - confidential exchanges on their condition to be able to provide support 

to those who are in a situation or in danger of prostitution. 

Description of the material 

Youth prostitution is a phenomenon periodically mentioned by the media, but little studied 

and difficult to mention. Young people don’t refer to prostitution and its serious 

consequences are often ignored. However, the phenomenon does exist, it is part of the 

continuum of violence against women and children: situations of domestic and/or sexual 

violence that lead to risky behaviour, links with violence such as gang rape, predators' 

influence for money or other benefits. The prostitution system is a market, on which minors 

represent a considerable source of profit. That is why it is essential to be able to inform 

young people, make them aware of the consequences of prostitution, provide them with a 

safe space to talk and support them as soon as possible.  

This project was based on direct work with young people to define the most relevant 

messages and the channels through which they can be communicated.  
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The overall objective of the project was to raise awareness on the violence of prostitution in 

all its forms and the seriousness of its consequences. The operational objective was to open 

up a possibility of direct listening and contact for social support by one of the three 

establishments of the Amicale du Nid in Ile de France, in partnership, for minors, with the 

child protection services.   

 

After an in-depth inventory, the result was the creation of a website, available via 

smartphones, that would be fun, interactive, with videos and the possibility of exchanging 

messages with an educator. The content and form of the website were defined thanks to the 

contribution of young people from the Paris Region, who shared their experience of using 

the Internet to find answers to their questions about sexuality/violence/prostitution, young 

people they met with on a virtual prevention bus who discussed with us the question "can 

we buy everything? ", and especially young people accompanied by the National Association 

for Social Reinsertion, who were able to share their views and experiences concerning 

prostitution and reflect with us on the best way to get the prevention message across.  

Methodology 

LVDE re-contacted people who had already participated in the first evaluation and/or in the 

dissemination campaign and asked them to complete the PROCHILD questionnaire in face-

to-face or groups interviews. First, their answers and comments were collected and reported 

question by question, on a single questionnaire, identifying each time who had answered; 

then, in a second phase, data were gathered per person.  

The short analysis that was done is based on these latter documents, but also includes some 

comments that we gathered during the group sessions. 
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Adults and minors were not asked to sign the consent form, because the minors were under 

the responsibility of National Education Units or hosting units and adults were met in group 

meeting.  

Assessment of the material by minors 

Given the very small number of interviewees, we should not generalise some remarks. 

From individual responses, it can be seen that there are more girls in all age groups - 23 girls 

out of 38 respondents - distributed fairly well between age groups (10 girls aged 12 - 14 and 

13 aged 15 – 16).  

Most of the respondents to question 1 (Do you think that the topic treated in this material 

(video/audio/et c..) is important?) considered that the topic treated is important, no score 

below 3 and only 8 answers obtained a score of 3 for this question. 

Question 2 shows a difference between the youngest ones which affects a score of 1 or 2 

mainly and 3 for the others and the 15-16-year old which affects a score between 2 and 4 

with a majority of 3. The 2nd question shows a difference between the youngest ones which 

affects a score of 1 or 2 mainly and 3 for the others and the 15-16-year olds which affects a 

score between 2 and 4 with a majority of 3. 

Questions 3 and 4 get scores from 4 to 5 with a very small superiority for the third one, the 

explanation given during the comments is that the subject is completely covered but for 

some it has been a bit more difficult to find their way around the site. Question 5 gets an 

average score of 3, with some 2 and some 4, the comment was as follows: “I don't know if I 

will change”, several have added “I know I should  change, but I don't know if I will”. 
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Assessment of the material by the adults 

The answers to the adult questionnaires show the difficulty of obtaining answers from adults 

other than mothers, indeed, they represent 60% of the total number of respondents. 

To question 1 the answer was "very important" 4.39 on average; to question 2 the score 

obtained of 2.5 on average, including twice a 1, seems to show that parents are relatively 

uninformed about juvenile prostitution, however one must be careful, because of the very 

small number of interviewees. Question 3 obtained an average score of 4.22, which seems to 

show a fairly good understanding of the information and explanations provided on the site; 

on the other hand, question 4 only obtained an average score of 3.56, probably because the 

comic strip style and vocabulary did not convince adults. Question 5, which obtained an 

average of 3.5, does not show a strong desire to take an interest in the issue.  

 

Conclusion 

"I am not for sale" being specifically developed for minors, this shows that the tool has 

reached its target, however, prevention for adults remains essential and urgent so that 

parents are more vigilant towards children, especially the youngest. 
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Germany  

Introduction 

In Germany, the Katholische Fachhochschule Nordrhein-Westfalen (KATHO) chose different 

ways to evaluate the awareness materials collected in the project. They were able to collect 

views on different materials aimed at children and views on those materials aimed at adults. 

Since there were some difficulties in the collection of responses through the project website, 

they decided to take a different approach as well. Researchers at KatHO NRW recently 

developed a guideline 1  which is designed to evaluate the quality of awareness raising 

materials on child sexual abuse.  

Adult respondents 

An online questionnaire for adults was posted during October and November 2019 on the 

PROCHILD project website. The link to this questionnaire was distributed but did 

unfortunately not attract many responses. To reach more participants we created a paper 

pencil version of the questionnaire and materials as well and distributed this through 

personal and professional contacts. 

This way we gained 35 adult participants who each rated an average of three awareness-

raising materials. This resulted into a total of 98 responses. This way each material was rated 

by at least five participants (Mean: 6,5 responses per material).  

 
 
1  Brandl, Sarah Yvonne; Vogelsang, Verena; Bäumer, Ewa; Schneider, Nadine (2018): Kriterien- und 
Reflexionsleitfaden – zur Auswahl und Nutzung von Präventionsmaterialien für die Arbeit mit Kindern und 
Jugendlichen gegen sexualisierte Gewalt. Münster. 
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About one third of the participants were male, the others female. The mean age was 35 years 

and about one third of the participants reported to have at least one child of their own. 

Assessment of the topic  
The respondents evaluated the questions on a scale from 1 to 5, where 1 means strongly 

disagree, 5 means strongly agree and 3 means neither agree nor disagree. The collected 

awareness-raising materials from Germany included thirteen materials aimed directly at 

children and adolescents. The covered topics were child sexual abuse, self-defense, child 

abuse and neglect, sexting and improvement of self-confidence. Another five materials 

targeted parents and professionals working with minors such as teachers. We asked the 

adult participants to rate both kind of materials whereas the minors only rated materials for 

minors. 

 

 Chart 3. Mean ratings on questions regarding the material´s topic 

The respondents were asked first to evaluate the importance of the topic covered by each 

material. The average response to this question was 4.7, so the participants were quite sure 

about the relevance of awareness-raising on child abuse and neglect, child sexual abuse and 
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other related topics. But it seems that not every material was equally successful in informing 

about its specific topic. The average response to this question was 3.92 with large differences 

between the individual materials. The answers ranged from a mean answer of “two” for one 

material to a mean answer of “five” on another one).  

Assessment of the material  
The respondents were also asked to assess the content and design of the material. About two 

thirds of the participants agreed or strongly agreed that the information included in the 

materials were helpful (mean answer 4.2). Moreover, the majority of participants agreed or 

strongly agreed that the content of the material was well explained (mean answer 4.2). As 

an overall rating, the materials were liked by the respondents (mean answer 4.36).  

 

 Chart 4. Mean responses to questions regarding content and design of materials 
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Minor respondents 

The evaluation of awareness-raising materials through children proved to be time 

consuming because minors could only respond to the questionnaire with parental approval 

of both parents. This excluded the possibility of an online distribution of the questionnaire. 

Alternatively, we asked participating parents whether we could contact their child and let 

them evaluate the materials. That way only four minors aged 13 years could be attracted but 

each of them rated nine materials. This resulted in a total of 36 ratings, with each material 

rated four times. 

Assessment of the topic 
Participating minors were asked about their previous knowledge on the topic of child abuse 

and neglect. Table 3 shows that the mean answer to that question was 2.6 which means that 

the minors disagreed with the statement “I already knew something about this topic” or were 

unsure about it. At the same time, the respondents agreed or strongly agreed about the 

importance of this topic. 

 

Chart 5. Assessment of the topic 
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Assessment of the material 
The minor respondents were also asked to assess the content and design of the material. All 

the participants agreed or strongly agreed that the information included in the materials 

were helpful (mean answer 4.4). While participants found it easy to understand, what the 

material was about (mean answer 4.6), they agreed to a lesser extent about how well the 

specific content of the material was explained (mean answer 3.9). All participants agreed or 

strongly agreed that they liked the material (mean answer 4.3). 

 

Chart 6. Mean ratings on the assessment of the material 

Discussion 

This survey showed that the topic of child maltreatment is considered important by minors 

and adults alike. Everything considered, the evaluated materials received a positive 

feedback. At the same time, not all materials were thought to be successful in informing 

about their topic. The materials vary in the range of information they offer - some just give 

an overview on child maltreatment while others concentrate on certain aspects. It seems 
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that especially those materials were found to be attractive that were well designed and with 

a clear layout. Nonetheless, it did not seem to be important whether the material was a video, 

a website, a flyer or a song. 

 

Chart 7. Mean responses to questions regarding content and design of materials 
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Greece 

Assessment of awareness raising material  

The Department of Mental Health & Social Welfare of the Institute of Child Health (ICH) is 

mostly working as a research centre and aims at training professionals concerning child 

protection issues. The only awareness raising material that has been developed by its 

department is a 5-minute video concerning different forms of child abuse and neglect which 

circulated at early 90’s, in collaboration with the General Secretariat for the Youth. It was 

thought that it would be useful to check whether after all these years it could motivate the 

general public. Moreover, since this material belongs to the agency, maybe they would have 

the opportunity to review and improve it. 

Because of the role that ICH has, there is very little contact with children and families. Given 

that, the questionnaires were distributed to personal and professional contacts. 

Respondents 

In total, 36 minors and adults evaluated the material. To be more precise, 14 minors and 22 

adults watched the video and answered the questionnaire.  

 

The distribution of questionnaires took place in different ways: 

• Some questionnaires were sent via email 

• Some questionnaires were given directly to parents 

• Some questionnaires were given to educators or colleagues, in order for them to be 

further distributed to minors and adults. 
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Concerning minors, 6 boys and 8 girls participated in the survey. The average age of the 

minors was 11.6 years old.  

Concerning adults, it was noticed that approximately 80% of the respondents, were females, 

which to an extent shows that mothers are usually more involved in the raising of the 

children.  

Assessment of the topic 

Both minors and adults were asked to evaluate five statements on a Likert scale from 1 to 5, 

where 1= strongly disagree, 5= strongly agree and 3=neither agree nor disagree. 

Minors 
The first and second question addressed to minors concerning the topic of child abuse and 

neglect, were: “Do you think that the topic treated in this video is important?” and “Did you 

already know about this topic?”. As seen in the diagram below, all the respondents stated that 

they consider child abuse and neglect a very important issue. Regarding their previous 

knowledge, 8 out of 10 minor respondents stated that they knew about this topic before 

watching this video. 

 

 

21%

79%

Do you think that the 
topic treated in this 
video is important?

Totally
disagree

Disagree

Neither agree
nor disagree

Agree

Totally agree

3; 22%

8; 57%

3; 21%

Did you already know 
about this topic?

Totally
disagree

Disagree

Neither agree
nor disagree

Agree
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Chart 8. Minors’ responses to questions regarding content of materials 

Adults 
Accordingly, the first two questions addressed to adults concerning the topic of child abuse 

and neglect, were: “Do you think that the topic treated in this video is important?” and “Did 

you already know about this topic?”. As seen below, the results are similar to the ones coming 

from minors. More specifically, all the respondents stated that they consider child abuse and 

neglect a very important issue. Regarding their previous knowledge, half of them stated that 

they agree that they have some knowledge, which could lead to the assumption that perhaps 

they are not as adequately informed as their children.  

 

 

Chart 9. Minors’ responses to questions regarding the relevance of materials 

9%

91%

Do you think that the topic treated in 
this video is important?

Totally disagree

Disagree

Neither agree nor
disagree

Agree

Totally agree
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Chart 10 Assessing the topic with minors 

Assessment of the material  

Minors 
The respondents were also asked to evaluate the content and the layout of the video, again 

based on a Likert scale. For the question asking whether the topic is well explained in the 

video, the average agreement (from 1=strongly disagree to 5=strongly agree) was 4,5, while 

the average agreement for the question whether they liked the way the story was told was 

at 4, which shows that most minors both understood and enjoyed the video.  
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Chart 11 Assessing the material with minors 

Lastly, concerning the question whether the video was useful most respondents either 

agreed or totally agreed, as seen in the diagram below, and only 7% neither agree nor 

disagree.  

 

 

Chart 12 Assessing the material with minors 

Adults 
It was asked from the adult respondents, same as minors, to evaluate the content and the 

layout of the video.  95% of the respondents agreed that the topic is well explained while 5% 

neither agree nor disagree. Also concerning the question whether the video is sufficiently 

clear all the respondents agreed. 

 

7%

64%

29%
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     Chart 12 Assessing the material with adults 

Finally, in the question, “Do you think that you will change your behavior after having seen 

this video?” the majority of the respondents answered that they believe that they will change 

their behavior.  

 

 

Chart 13 Assessing the material with adults 
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Discussion 

Despite the fact that this video was created in early ‘90s it was impressive that most 

respondents were not aware of it until now. Both minors and adults thought that it is easily 

understood but they expressed their concern regarding the quality of the sound and image 

and needed to be up to date. Moreover, some of them suggested that more materials like this 

are developed and circulated in media and via social networks. 

An important finding is that most adult respondents stated that they are willing to change 

their behavior after watching this video. This finding shows the necessity of awareness 

raising materials for CAN in Greece. 
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Italy 

Introduction 

The University of Bologna – Department of Medical and Surgical Sciences (UNIBO) has taken 

steps to evaluate awareness raising material on child maltreatment, choosing some of the 

materials currently in use in the campaigns to prevent child maltreatment and abuse. The 

purpose of this survey is to assess the direct opinion of the recipients of these campaigns, to 

verify their adequacy and effectiveness, and to identify any critical points or points that can be 

improved. 

Methodology 

To assess the aforementioned materials, a survey was carried out on a sample of 

parents/relatives and minors, through the administration of a questionnaire drawn up jointly 

with PROCHILD project partners and duly translated into Italian. The answers were collected 

anonymously. With the written consent of the participants in the survey, the consent was signed 

by a parent of a minor. 

All the interviews were carried out in person by an operator of the PROCHILD group with face-

to-face procedures and the answers collected on paper questionnaires. 

All participants were shown a video or brochures in digital format via laptop. Subsequently, the 

evaluation questionnaire was submitted, referring to the material viewed. The answers collected 

were analysed and processed in tables and graphs which will be attached below. In addition to 

the close-ended answers, comments and suggestions were also collected when expressed orally 

or in writing by participants (in the margin of the questionnaire), as they were considered 

relevant in the evaluation of the administered materials. 
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Materials 

It follows a description of the 3 materials submitted during the questionnaire. 

Video for preventing the Shaken Baby Syndrome 
The video is part of the project "If I Cry ... listen to me" promoted by the ONLUS "L'isola che c'è", 

association for the protection of children and support to families, in collaboration with the multi-

professional specialist center for the contrast of child maltreatment, "Il Faro" of the Department 

of Primary Care of the Local Health Unit of Bologna, with which it has an agreement. The project 

deals with the educational and informative aspect for new parents on what to do in case of 

prolonged, persistent and inconsolable crying of the newborn and it is aimed at preventing 

abusive actions and behaviours even if they happen unconsciously, in particular the Shaken Baby 

Syndrome or shaken baby syndrome. 

The SBS is a serious form of brain trauma with permanent damages from cerebral concussion: it 

occurs when the child cries inconsolably and who looks after him, frustrated and powerless 

because they cannot stop the crying, lose control. 

The project group is composed of: 

Isa Ruffilli, pediatrician referent of the project, Clede Maria Garavini psychologist, Luciana 

Nicoli pediatrician and Councilor of the Association delegated to the project, Massimo Masi 

pediatrician, Valeria Arbizzani gynecologist, Elena Montenegro psychologist of the 

specialized Center of the AUSL of Bologna "Il Faro", Loretta Michelini president of the 

Association of Women, Irina Biafore counselor for Ass. Mondo Donna. 

The first phase of the project saw the creation of the brochure in collaboration with the 

neonatologists of the birth points of the Ospedale Maggiore and S. Orsola and with the 

Pediatricians of free choice. The brochure, available in Italian, Chinese, Arabic, English and 
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French, was distributed to new parents with the collaboration of midwives and 

neonatologists of birth points. 

Subsequently the video “Se piango sentiami” was produced, published on youtube 

(https://www.youtube.com/watch?v=tqtRFHQthu8) and used at the Policlinico di 

Sant'Orsola and the Ospedale Maggiore in Bologna. 

Leaflets of the “3C” Project: Conoscere, Capire, Condividere (Knowing, 
Understanding, Sharing) 
The project was coordinated by Mariagnese Cheli, head of “Il Faro”, in partnership with the non-

profit organization “L'isola che c'è”, which has an agreement with the AUSL of Bologna, and 

consists of 7 booklets aimed at combating maltreatment to the detriment of persons under age, 

and it’s addressed to children, parents, operators, lawyers and judges: 

1. Sexual behavior in the child: recommendations for parents. 

2. What are mistreatments? Recommendations for parents and care givers. 

3. Children who witness domestic violence: recommendations for parents. 

4. Knowing sexual violence: recommendations for girls and boys. 

5. Prepare to testify in court: recommendations for operators. 

6. Parents with traumatic stories in childcare and protection services: recommendations for 

operators, lawyers, families of origin and welcoming. 

7. Positive and non-violent education: what parents should know 

 

The objectives of the project are many: 

▪ Sensitizing families about the consequences of maltreatment; 
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▪ Providing knowledge and stimulating awareness of parenting functions and the role of 

protection and care of parental figures; 

▪ Offering suggestions to strengthen the ability to manage stressful / traumatic events and 

management strategies for problems related to the consequences of maltreatment; 

▪ Spreading knowledge about sexual violence among girls and boys; 

▪ Supporting operators involved as witnesses in criminal proceedings concerning minors 

and implement synergistic actions with the Judicial Authority; 

▪ Disseminating an interdisciplinary and shared culture among the different professional 

figures involved in protecting children and adolescents. 

In particular, four of the seven leaflets were evaluated, namely: 2, 3, 4, 7. 

Video “Se conosco mi difendo. Stop alla violenza” (If I know I can defend myself. 
Stop to violence) 
Video made by the Specialist Center "IL Faro" of the Sanitary Company of Bologna and by the 

"L’Isola che c’è" ONLUS, with the aim of informing boys and girls on the issues of domestic 

violence, including witnessed violence, online violence and abuse in general. 

The aim is not only to teach children how to recognize the various forms of maltreatment, but 

also to encourage them to confide in and ask for help if they find themselves victims of any form 

of violence or abuse. 
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Description of Respondents 

As previously described, two targets of participants have been identified: the group of minors 

and the largest group of adults. 

Parents and relatives’ group 
The questionnaires for family members were administered to family members of children with 

different family degrees for a total of 111 interviews. The largest group is obviously represented 

by the parents, in which the mothers prevail with 58 total subscriptions compared to 29 fathers; 

grandparents follow with a total of 13; brothers or sisters for a total of 7; uncles and cousins were 

also intercepted for a total of 4. 

To these data, we must add the 49 interviews conducted by the Aula of Imola, carried out with 

mothers (75%) and dad (25%). 

The site of interviews 
The evaluation of materials has been submitted in the vast majority of cases in intra-hospital 

contexts, in particular: 

• For the video on the shaken baby, the interviews were carried out in the waiting rooms 

of the clinics and day-hospital of the neonatology department directed by Prof. Faldella 

of the Policlinico di Sant'Orsola of Bologna; a second survey with a slightly different 

modality (which will be examined in section 6.1) was carried out in the vaccination clinics 

of the Community Paediatrics of the AUSL of Imola; 

• Interviews for the minor maltreatment prevention video and 3C leaflets were held in the 

waiting rooms of the Paediatric First Aid, outpatient clinics and the Emergency Paediatrics 

Operating Unit, directed by Prof. Lanari. 
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A minority of the questionnaires was administered in out-of-hospital clinics, in particular during 

sports fitness visits and at the paediatricians’ clinics. Finally, a small amount was administered by 

medical staff during home visits. 

 

Minors 
Only the video for the prevention of child maltreatment and abuse was submitted to minors. In 

order for the content and language of the video to be adequate for the required age and 

assessment abilities, only children aged 10 years or older were involved. 

A total of 30 children were interviewed, the average age of the participants was 13.6 years with 

a minimum age of 10 and a maximum age of 17. 

The sites of interviews 
In this case, almost all the interviews were carried out in an out-of-hospital environment. Most 

in the outpatient setting, in the same meetings in which even the parents of minors were asked 

to evaluate other materials, then private clinics during sports fitness visits, in clinics of freely 

chosen paediatricians. Some of the interviews were conducted by a Prochild staff doctor in 

domestic settings during home visits. 

A minority of the questionnaires was administered in the waiting rooms of the paediatric 

emergency room, the outpatient clinics and the Emergency Paediatric Operating Unit, directed 

by Prof. Lanari. 

The choice to favour non-hospital environments for interviews with minors was dictated by the 

fact that outpatient settings, and even more domestic ones, present greater tranquillity and 

greater privacy; these contexts have made children feel more at ease in addressing these delicate 

issues such as mistreatment and abuse. 
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Results 

Video “Se piango ... ascoltami” (If I cry… listen to me)    
The Shaken Baby prevention video was evaluated by the largest number of participants, 66 in 

total, divided as follows: 34 mothers, 18 fathers, 9 grandparents, 3 sisters / brothers, an aunt and 

a cousin. The mothers were the most represented sample, and this is also confirmed in the 

evaluation of other materials. 

The table and the graph show the average of the answers for each question in the questionnaire. 

It can be seen from the results of "question 1" how the topic is considered very important 

practically by the whole sample with an average response of 5 (ie completely agree). 

Mean answers (1 = totally disagree; 5 = totally agree) 

QUESTION 1 

 

Do you think that 

the topic treated 

in this 

questionnaire is 

important? (from 

1 to 5) 

 

QUESTION 2 

 

Did you already 

know about this 

topic? (from 1 to 

5) 

 

QUESTION 3  

 

Do you think that the 

topic is well explained 

(from 1 to 5) 

 

QUESTION 4 

 

The awareness raising 

material is sufficiently 

clear (I can read/listen 

clearly, simple words, 

useful and intuitive 

pictures)? (from 1 to 5) 

QUESTION 5 

 

Do you think that you 

will change your 

behaviour after 

having 

read/seen/listened 

to this material? 

(from 1 to 5) 

 

5 3,8 4,9 4,9 3,7 

The last question also stands out indeed the average answer is 3.7 out of 5 (partially agreed), 

indicating that the interviewees believe that even after watching the video their behavior will 

change only in part. This data should be interpreted positively because it does not indicate that 
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the video was not effective, but rather that the caregivers already perform correct actions 

towards the newborn and therefore do not consider having to change their behavior much. 

 

 

Question 1 

“Do you think that the topic treated in this questionnaire is important?” 

 

1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (completely 

agree) 

0,00% 0,00% 0,00% 1,50% 98,50% 

0/66 0/66 0/66 1/66  65/66 

 

Question 2 

“Did you already know about this topic?” 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (completely agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

9,10% 7,50% 18,20% 19,70% 45,50% 

 6/66  5/66  1/66  13/66   30/66 

 

Question 4 

“The awareness raising material is sufficiently clear (I can read/listen clearly, simple words, useful 

and intuitive pictures)? 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

0,00% 0,00% 0,00% 7,60% 92,40% 

0/66 0/66 0/66 5/66  61/66 

 

 

As can be seen from the graph, the video evaluation is extremely positive, 92.4% of those 

interviewed believe that the video is clear and well done. No interviewee rated the video 

negatively. 

 

Submission of a diverse questionnaire: evaluation 
The aforementioned video was also the subject of a second evaluation carried out at the 

vaccination clinics of the Community Paediatrics of the Ausl Imola. This evaluation took into 

consideration the effectiveness of the diffusion of the video and homonymous booklet and 

poster "If I cry ... listen to me", already present in the Ausl clinics. The questionnaire 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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presented some variations with respect to those used in the other evaluations, and for this 

reason we decided to present the following data separately. 

Methodology: the questionnaires were administered by a psychologist during the first 3 

vaccinations, within the 12th month of the child's life. 

Interviewed population: 49 parents were interviewed, 25% of them to fathers and 75% to 

mothers. 

The following table shows the questions and the count of the answers obtained from the 
survey: 
 

 

YES NO 
I DON’T 

KNOW 

Did you read the leaflet? 16 33 

 

/ 

Did you watch on the video? 11 38 / 

Do you think that the topic treated is important? 45 2 2 

Did you already know about this topic? 37* 

 

12 / 

The topic was explained clearly? 46 3 / 

The informative means is adequate for 

communication? 

46 3 / 

*from the Internet, friends, prebirth training, or general knowledge 
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 VIDEO LEAFLET POSTER ALL 

Which material do you 

prefer? 

16 25 3 4 

 

Video “se conosco mi difendo. Stop alla violenza” (if i know i can defend myself. Stop 

to violence) – questionnaires for minors 

The video for the prevention of maltreatment was shown to thirty children in total aged 

between 10 and 17 years, the average age of the minors interviewed is about 13 and a half 

years. The sample is evenly distributed between 12 males and 18 females. 

The following table shows the means of the answers, as for the previous tables, please note 

that answer 1 represents a "totally disagree" opinion and the answer 5 indicates "totally 

agree". 

Mean answers 

QUESTION 1 

 

Do you think that the 

topic treated in this 

questionnaire is 

important? (from 1 to 

5) 

 

QUESTION 2 

 

Did you already 

know about this 

topic? (from 1 to 5) 

 

QUESTION 3  

 

Do you think that 

the topic is well 

explained (from 1 

to 5) 

 

QUESTION 4 

 

The awareness raising 

material is sufficiently 

clear (I can read/listen 

clearly, simple words, 

useful and intuitive 

pictures)? (from 1 to 5) 

QUESTION 5 

 

Do you think that 

you will change your 

behaviour after 

having 

read/seen/listened 

to this material? 

(from 1 to 5) 

 

4,8 2,7 3,6 4,3 4,4 
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Among the answers, a rather low score on the subject's knowledge of minors stands out, with 

an average score of only 2.7 out of 5. On the contrary, instead, all the interviewees consider 

the topic important: the answer to this question had in fact an average score of 4.8 out of 5. 

 

Question 1 

“Do you think that the topic treated in this questionnaire is important?” 

 

1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

0% 0% 0% 16,70% 83,30% 

 0/30  0/30  0/30  5/30  25/30 

 

Question 2 
“Did you already know about this topic?” 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

13,33% 33,33% 30,00% 13,33% 10,00% 

 4/30  10/30  9/30  4/30  3/30 

 

It should be noted that only 23% of the interviewed children considered themselves "completely 

in agreement" or "in agreement" with the subject of child abuse / abuse. 

A 30% gave an intermediate answer, which we could translate with a scarce and fragmented 

knowledge of the topic, certainly not enough. Even more alarming is the figure on minors who 

declared that they did not know the subject, in a percentage that reaches around 46% of the 

interviewees. This evaluation deserves further study to understand if minors feel that they do 

not have a general knowledge of abuse / abuse, or if the evaluation only reflects the main types 

of violence described in the video in question, such as online abuse. 

Question 3 

“Do you think that the topic is well explained?” 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

3,30% 6,70% 30,00% 46,70% 13,30% 

1/30 2/30 9/30 14/30 4/30 

 

 

Note: the answers to this question were influenced by the age of the minors, in fact the scores 

of 4 or 5 were given by older children with age> 14, who already have the tools to fully 

understand the themes and lexicon of the videos; younger children have probably found the 

video more difficult to understand, resulting in a less positive assessment. 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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Video “se conosco mi difendo. Stop alla violenza” - questionnaires for 
parents/relatives 

QUESTION 1 

 

Do you think that 

the topic treated in 

this questionnaire is 

important? (from 1 

to 5) 

 

QUESTION 2 

 

Did you already 

know about this 

topic? (from 1 

to 5) 

 

QUESTION 3  

 

Do you think that 

the topic is well 

explained (from 1 

to 5) 

 

QUESTION 4 

 

The awareness raising 

material is sufficiently clear (I 

can read/listen clearly, simple 

words, useful and intuitive 

pictures)? (from 1 to 5) 

QUESTION 5 

 

Do you think that 

you will change 

your behaviour 

after having 

read/seen/listened 

to this material? 

(from 1 to 5) 

 

5 4,3 3,4 4,1 3 

 

Question 3 

“Do you think that the topic is well explained?” 

 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

0,00% 16,60% 36,70% 36,70% 10,00% 

0/30 5/30 11/30  11/30 3/30 

 

Leaflets 3c 

QUESTION 1 

 

Do you think 

that the topic 

treated in this 

questionnaire is 

important? 

(from 1 to 5) 

 

QUESTION 2 

 

Did you already 

know about this 

topic? (from 1 to 

5) 

 

QUESTION 3  

 

Do you think that the 

topic is well explained 

(from 1 to 5) 

 

QUESTION 4 

 

The awareness raising 

material is sufficiently 

clear (I can read/listen 

clearly, simple words, 

useful and intuitive 

pictures)? (from 1 to 5) 

QUESTION 5 

 

Do you think that you 

will change your 

behaviour after 

having 

read/seen/listened 

to this material? 

(from 1 to 5) 

 

4,9 3,6 4,8 4,5 4 
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Question 2 

“Did you already know about this topic? 

 

1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

0,00% 20,00% 33,30% 13,30% 33,30% 

0/15 3/15 5/15 2/15 5/15 

 

Question 3  

“Do you think that the topic is well explained?” 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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1 (totally disagree) 2 (disagree) 3 (neither agree nor 

disagree) 

4 (agree) 5 (totally agree) 

0,00% 0,00% 0,00% 20,00% 80,00% 

0/15 0/15  0/15  3/15  12/15 

 

Collected results  

Some participants expressed some clarifications on aspects that were not part of the 

questionnaire, either in writing with notes at the end of the questionnaire or reporting them 

in oral form to the interviewing doctor. 

The most recurring elements that emerged were: 

• Including more multi-ethnicity in the images of families depicted in the videos and in 

the pamphlets. 

• Inserting in the form of subtitles the translation of the key concepts of the video, at 

least in the languages of the most represented ethnic groups of the territory. 

• The general opinion that interactive materials such as videos are clearly more 

effective as a means of information than paper brochures, as they draw the attention 

1 (totally disagree)

2 (disagree)

3 (neither agree nor
disagree)

4 (agree)

5 (totally agree)
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of the parent and facilitate the memorization of the salient concepts of the 

information campaign. 

Conclusions 

• With respect to the Shaken Baby video, this has found a considerable appreciation on the 

part of family members, who considered the subject very important, well treated and 

exposed in a clear and exhaustive way. It has been emphasized that the concepts 

expressed in a synthetic and interactive way, with a prevalence of figures rather than the 

written text, are very direct and effective and therefore more useful for the dissemination 

of information. 

• Regarding the video on child maltreatment’s prevention, a widespread difficulty was 

found during the investigation in intercepting minors, in fact, despite the fact that the 

questionnaire had to be filled in anonymously, there was a general embarrassment and 

distrust by parents in engaging their children in such delicate matters. The difficulty was 

found above all in the hospital environment where it was more difficult to carry out 

interviews in private and quiet contexts, given the high influx of people in waiting rooms 

and wards. Greater availability was found by addressing the presentation of the video and 

answering the questionnaire in more peaceful environments such as outpatient visits and 

even more in the domestic context, in which both parents and the child felt more at ease. 

The evaluation, although overall positive, had slightly lower assessments than the 

previous video; in particular, it was not always clear how to expose to the problem of 

maltreatment, with examples and concepts that are a bit too complex, especially if minors 

are considered as the main recipients. 
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• The 3C leaflets have been also positively evaluated by family members who, even in this 

case, considered the concepts expressed clearly and they found the layout of the 

notebooks to be effective and well done. However, the majority of the interviewees agree 

that even if useful and clear, paper materials are more easily consulted by parents and 

relatives, and that information expressed through schematic posters or short videos can 

be more direct and effective. 

• The questionnaires administered to minors revealed a lack of knowledge of the topic by 

the boys / girls, but on the contrary they showed that everyone considers the subject very 

important. The results, thus, show that it is necessary to invest more in training and 

information aimed at minors, through effective tools and ad hoc contexts, which can 

attract the attention of children without intimidating them in face of such a delicate and 

complex topic. 

 

 

  



 

59  

 

810109 — PROCHILD —  
REC-AG-2017/REC-RDAP-GBV-AG-2017 

United Kingdom 

Introduction 

IARS collected the views of parents and young people on the child abuse awareness raising 

materials that are available in the UK. The materials comprised of three different sources, 

namely videos, websites and street marketing. Largely the materials covered topics such as 

different types of abuse including emotional, physical, sexual and neglect and relevant 

statistics, how to protect, detect and prevent children from abuse with materials aimed to 

both children and parents and materials focusing on deaf victims and survivors sharing their 

experiences.  

Methodology and Sample 

In total, we reached 51 participants, including 31 young people and 20 parents. The majority 

of the respondents identified as female, and the average age for parents was 40. Similarly, 

most of the young people identified as female and their average age was 22.  

In terms of data collection, we held several focus groups with young people in our offices. 

During the sessions, young people watched videos, reviewed websites and assessed the 

street marketing materials. In order to evaluate the materials, young people filled in the 

evaluation table for each material they were assessing. The young people were also asked to 

provide written feedback that reflects on the strengths and weaknesses of specific materials.  

The evaluation table covered questions about the importance of the material, existing 

previous knowledge regarding the topic, the topic is well explained and clear and the impact 

of the material on the participants. The evaluation table utilised a Likert scale from 1 to 5 
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with 1 indicating strongly disagree and 5 indicating strongly agree. In total, the evaluation 

consisted of ten videos, nine websites and one street marketing campaign.  

The parents’ evaluation was mostly conducted online due to time limitations and the 

participants’ unavailability to participate in face-to-face focus group sessions. Parents were 

emailed the evaluation table and the link to the awareness raising materials from the 

project’s website. Evaluations were then emailed back to IARS, who entered all the data into 

a spreadsheet.   

In terms of the frequency of the evaluation, each of the videos were evaluated at least by four 

parents and by 11 young people. Similarly, all websites were evaluated by a minimum of 

seven parents and 13 young people, whereas the street marketing material was evaluated 

by 13 parents and 15 young people. On average most of the materials have been evaluated 

by 10 parents and 15 young people. See the table below for a breakdown of how many times 

each material was evaluated by parents and young people. 

 

 Resource Parent turnout out of 

20 

Young Person turnout out 

of 31 

Videos 1 20 18 

 2 11 16 

 3 10 16 

 4 10 16 
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 5 4 14 

 6 4 14 

 7 11 14 

 8 11 12 

 9 10 11 

 10 12 15 

Websites 11 10 14 

 12 10 17 

 13 9 15 

 14 9 16 

 15 7 13 

 16 8 13 

 17 10 16 

 18 9 16 

 19 12 15 

Street 

Campaign 

20 13 15 
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Chart 14. Evaluation Frequency per each material by target groups  
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Data display and Analysis 

This section displays the data from the evaluations with young people and parents. It is 

divided into three sections, assessment of videos, websites and street marketing materials. 

Comparisons are drawn between parents and young people when it comes to the overall 

quality of the materials. This section also includes some written feedback from young people.  

 

Chart 15. Average responses for the Videos. 

 Chart 15 displays the aggregated averages of the responses to the videos across parents and 

young people. In general, there was very little variation between the responses of the adults 

and the young people with no more than a 0.5 range difference at the most. In general, Young 

People tended to rate the videos higher in all categories except in Change in behaviour which 

the Parents rated higher. 
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Chart 16. Average responses for the Websites. 

 Chart 16 displays the aggregated averages of the responses to the websites across parents 

and young people. Overall, the responses were very similar across all the categories with the 

exception of Change in behaviour where there was a significant disparity in the results with 

Young People rating it at 3.5 whilst Parents rated it at 4.3 on average. The rest of the 

categories were consistently rated highly with Well-explained and Previous knowledge both 

rated at 3.9 on average, Clarity on 4.1 and Importance at 4.7 in terms of total averages. 
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Chart 17. Average responses for the Street Campaigns. 

 Chart 17 displays the aggregated averages of the responses to the street campaign across 

parents and young people. In contrast to the other resources, there was far greater variation 

between the responses here, though it should be noted that there was only 1 street campaign 

in contrast to the 10 videos and 9 websites. The largest variation was in Change of behaviour 

where Young People rated it 2.7 whilst Parents rated it 4.2 on average. Clarity and Well 

explained were slightly more favoured by Parents whilst Previous knowledge and 

Importance were favoured by Young People. 
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Chart 18. Average responses across all responses. 

Figure 18 displays the aggregated averages of the responses across all the resources. The 

largest disparity was in Change in behaviour where Young People rated it 3.2 whilst Parents 

rated in 4.1 on average, indicating that the resources might be better utilised towards 

Parents or that they need to be modified to appeal more to Young People. Clarity and Well 

explained were evenly rated at 3.9 and 3.6 respectively. Previous knowledge and Importance 

were both slightly more rated by Young People than Parents. 
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Feedback from Young People  

Videos 
In general, the feedback from the videos was positive, with a few exceptions, with young 

people providing constructive criticism where necessary highlighting aspects they thought 

worked well. Below is a brief summary of the feedback of each video. 

 

Tackle Child Abuse Campaign Video (Department of Education) - A common complaint was 

that the video lacked detailed information and could have gone into more depth. 

 

Pantosaurus Song (NSPCC) - Many of those who saw the video commented that it was catchy 

and well-designed for children. However, it was also noted that the video could have gone 

into more detail. 

 

Preventing Child Sexual Abuse (NSPCC) - Feedback was generally positive with many praising 

the video for being clear and concise. It made good use of infographics and provides useful 

information to both young people and parents. 

 

The Truth Project – Be Heard - Although some praised the use of sign-language and the format 

as creative there were others who questioned if the information could have been conveyed 

better through other means. Some said that this helped with engagement whilst others 

disagreed. One person commented that pictures/infographics could have been used. The 

long-pauses in the video were criticised and one person said that it was boring. 
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Talk PANTS TV ad (NSPCC) - The video was very short and there was some disagreement 

over whether it was too short or if the video was able to concisely get across the information 

it was trying to. 

 

Truth Project campaign TV Advert - Feedback was generally that the video was too short and 

wasted a lot of its limited time unnecessarily. 

 

‘Every Day’ TV Ad 30 (NSPCC) - Feedback was generally positive with regards to the advert 

with all those who commented saying that they felt it effectively explained what NSPCC did 

and their positive impact. 

 

‘We’re here’ (NSPCC) - Feedback was generally positive with commenters stating that it 

effectively explains its topic. 

 

‘Michelle’s Story’ (LCSB) - Feedback was generally positive with commenters claiming that it 

was able to explain the subject at hand and arouse the empathy of its audience. Many noted 

its use of child-like aesthetics to elicit empathy in the audience. 

 

‘The Invisible Child’ - Feedback generally praised the video’s creativity and use of sombre 

music to present a victim’s point of view. 

 

Websites 
Overall, the feedback from the websites was positive with a few exceptions. Most of the 

websites gave clear information, had a good use of statistics, pictures and videos. Some of 

the websites lacked information or it was not explained well. Some websites would have 
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benefitted from more videos and infographics. Below is a brief summary of the feedback of 

each website.  

 

‘Tackle child abuse campaign’ - Information on the website not explained well and it is quite 

sparse. More videos and infographics could have been used on the website. 

 

‘Let’s talk PANTS’ - Gives clear information and provides useful guidelines to parents and 

children who need to address child abuse issues. 

 

‘The Truth Project’ – Limited information on child abuse, however concisely explains how the 

website facilitates the process of victims speaking out. 

 

‘Stop It Now’ – Good use of statistics, very informative website and a helpline that facilitates 

communication between the child and the caregiver. 

 

‘Types of Abuse’ - Focused only on two types of abuse, however the website was easy to 

navigate. 

 

‘Neglect Campaign with NSPCC’ - A clear and well explained message with the incorporation 

of statistics, effective use of simple definitions and case studies and a well-designed and 

engaging additional materials. 

 

‘Child Abuse Campaign’ - Website smartly uses bigger fonts to stress important points. The 

use of videos and pictures were perceived effective. 
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‘A Child is, do you care?’ - Important information about child abuse with powerful messages 

encouraging for more open conversation about child abuse and reinforcing the adult’s 

responsibility to detect signs of abuse.   

 

‘Child Sexual Exploitation Campaign Toolkit’ - Many resources with multiple sections and 

information has been laid out well, wording needs to be simpler to make it more accessible. 

Coverage on exploitation in gangs was highlighted as a strength as it was overlooked in other 

materials.  

 

Street Marketing  
 
‘NSPCC Child Abuse’ - When it comes to the street marketing material, young people weren’t 

sure how effectively it would raise awareness on child abuse. However, they felt that it 

explained the topic of abuse even further with an extensive use of statistics. 
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5. Conclusion 

Methodology  
The choice of the channel through which distributing the questionnaire depended upon the 

type of material (audio, video, paper, marketing material), but also on the type of targets 

partners expected to reach (minors or adults) and their age. In general, partner organisation 

relied mostly on focus groups or face to face interviews, even if some others selected online 

formats. The formers were mostly used with young adults, as in the case of IARS, or with 

children and adolescents. For example, UNIBO, LVDE and IARS preferred to run face-to-face 

interviews or focus groups activity with small groups to interview minors. Face-to-face 

interviews and focus groups were particularly helpful in case of visual materials such as 

videos, audios or website and images. Moreover, they were run by professionals and experts 

in the field, thus allowing to better address specific targets, notably in case of frail targets 

such as victims of violence and their families; additionally, these professionals, since directly 

involved in the project activity, where able to provide participants with further information 

on the project. 

 

On the contrary, both IARS and THL preferred to use an online questionnaire when 

addressing to parents and adults in general, since it was considered the more discrete form 

to get information from people that can be busy and not available for direct interviews. 

Indeed, the online format is immediate and can be accessed by phones or computers. 

However, KATHO noticed that the online version of the questionnaire and its promotion via 

the project’s website didn’t succeed in collecting responses.  
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At the same time, some partners, as UNIBO, preferred to have face to face interviews with 

parents and adults in general,  by seizing the opportunity of paediatric check-ups for children 

or of other intra and extra-hospital activities where parents or relatives were involved or 

accompanied minors. 

Target of the survey 
This activity allowed to reach about 416 participants in all partner regions, notably 331 

adults and 85 minors and allowed partners to evaluate a total number of 30 materials.  

Among adults, the majority of them is female (i.e in Finland all respondents were mothers, 

while they were the majority in France (60%) and Greece (80%); more than 2/3 of adult 

respondents are female in Germany and Italy). And their average age is between 30 and 40 

years old. This can be given by the fact that participants to the initiatives that were organised 

by partner to run the survey were mainly mothers. Furthermore, mothers are usually more 

involved in the raising of children, as they are for example the ones taking children mostly 

to the doctors for check-ups. 

 

The majority of the adult respondents are parents who were directly interviewed in face-to-

face interviews or focus groups activity during the daily activity of partner organisation 

(such as in clinics as in the case of UNIBO) or during special initiatives organised by partner 

organisations, also in cooperation with other organisations (as in the case of LVDE, IARS and 

THL). Also, all the adult respondents in Finland and UK, and some in Greece, were 

intercepted through online surveys, as in the case of IARS who noticed that online 

questionnaire could comply better than focus groups activities for parents given their daily 

appointments.  
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Regarding minors, most of them are aged 10-17 years old (mean age 13.2 years old) and 

were mostly intercepted in specific initiatives organised by partner organisations, such as 

focus groups activities. Some were also intercepted during partners’ daily activities such as 

in clinics or at partners’ facilities (as in the case of UNIBO, IARS and LVDE); some others were 

contacted via email or personnel direct contacts of partner researchers (as in Greece). 

 

All partner organisations encountered a widespread difficulty in intercepting and 

interviewing minors. In fact, even though the questionnaire had to be filled in anonymously, 

there was a general embarrassment and distrust by parents in engaging their children in 

such delicate matters. Moreover, some partners organisations, not working directly with 

children, fond very difficult to intercept them. 

 

Eventually, for some partners, the request of a consent form signed by parents or caregivers 

hindered the delivery of the survey to minors (as in the case of Germany) and some other 

(LVDE) preferred not to ask for the consent form from parents, when interviewing minors, 

given the peculiar fragile situations of interviewees. 

Evaluated materials  
The number of evaluated materials amounts to 30. Each partner organisation had to make 

each material evaluate at least 4-5 time to guarantee the reliability of results. However, some 

partner organisation centred the activity on one material as the only material produced and 

used by them (as in the case of Finland and Greece).  
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Most of the materials evaluated by partners were video/audio/paper materials specifically 

addressed to minors and adults. A list of the administered materials can be found in Annex 

2 of the present report. 

Discussion 
All materials were generally positively evaluated by respondents in all partners’ regions, 

both in terms of contents and usefulness; however, respondents were shown to be overall 

more reluctant to change behaviours after the administration of the awareness raising 

materials. 

Overall, all partner organisations appreciated that the materials used in their daily activities, 

addressed both to minors and adults, explain well (Question 3: Do you think that the topic is 

well explained in this material/video/leaflet/audio..?) and clearly –(Question 4: The 

awareness raising material video/leaflet/audio.. is sufficiently clear?) the phenomenon of 

neglect, abuse and maltreatment against minors, with a mean score of 4.23 (both minors and 

adults results are considered). 

Regarding the previous knowledge about the treated topic (Question 2: Did you already know 

about this topic?), the mean rate of results from both the youth and adults is 3.54. However, 

we can observe that especially young people are the ones lacking knowledge on the issues 

of neglect, maltreatment and abuse. Hence, partner organisations stressed the need to invest 

more training and information on young people’s awareness of violence. 

Overall, this survey showed that the topic of child maltreatment is considered important by 

minors and adults alike (Question 1: Do you think that the topic treated in this material 

(video/audio/et c..) is important?); indeed, the medium score, considering both adults and 

minors’ responses is 4.4. However, the disposition to change behaviour after having 

seen/listened/read the materials registers a mean rate of 3.84 and varies consistently 
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among countries (Question 5: Do you think that you will change your behaviour after having 

read/seen/listened to this material?). Indeed, in some countries such as Finland and Greece, 

most of adult respondents stated that they are willing to change their behaviour after the 

survey. 

In other countries, such as Italy, UK and France this disposition is lower, notably among the 

youth, showing that some people don’t have a strong desire to take an interest in these 

issues. For example, some respondents interviewed by LVDE declared that “I don't know if I 

will change”, or even added “I know I should change, but I don't know if I will”. 

This finding emphasised the need to invest more on the promotion and spreading of 

awareness raising materials notably via the media and social networks, to better intercept 

the minors. 

 

Regarding the category of materials, the general opinion is that interactive materials such as 

audios and videos are clearly more effective as a means of information as they draw the 

attention of the recipients and facilitate the memorization of the salient concepts in a short 

time; on the contrary, paper materials (brochures, leaflets, informative materials in general) 

require more time to be read but can be useful for further consultation, notably by parents.  

 
 

 

Annex 1 - Consent form for parents and minors 
 

Dear participants, thank you for taking part in this study. 

This questionnaire is part of the European project Protection and support of abused 

children through multidisciplinary intervention – PROCHILD, that aims at improving 
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the detection of violence against children and cooperation among stakeholders involved in 

responses to child maltreatment. The project tackles underreporting and fragmentation of 

services by mapping good practices and offering support to professionals. As part of project 

PROCHILD, we develop training modules for professionals to enable them to identify early 

signs of child maltreatment and risk factors in families.  

The aim of this questionnaire is collecting a series of information in order to evaluate the 

quality of the awareness raising materials, currently used by PRICHILD partner 

organisations in their countries, and concerning abuse, neglect and maltreatment. These 

materials are thought to be specifically addressed to minors and their families. 

 

By answering this short questionnaire, you/your child provide(s) us with valuable 

information. It takes about 10 minutes to fill in the questionnaire. The results are reported 

in the project website www.prochildproject.org.  

 

Your participation is voluntary. We hope you will help us by participating in this evaluation. 

Your participation will help us to improve services to all families and children who may need 

it. 

Anonymity of respondents is ensured, and results are reported without identifying 

individual respondents in accordance with The General Data Protection Regulation 

2016/679.  

 

Please indicate your decision below.  

 

I agree to answer to the questionnaire 

I DON’T agree to answer to the questionnaire 

http://www.prochildproject.org/
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Signed:____________________________________________ Date:___________________ 

 

I agree that my child (Name and Surname) participate at this time. 

I DON’T agree that my child (Name and Surname) participate at this time  

 

Signed:____________________________________________ Date:___________________ 
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Annex 2 – List of materials to support the survey 
1. PROCHILD A4.4 Child Abuse Awareness Material v4 - Categorisation of awareness raising 

materials 


